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For many years, tourism industry leaders have underscored the value of marketing to domestic and 
international visitors to their respective stakeholders by referencing studies that tracked a variety of 
statistics.    Among them are independent surveys and studies highlighting historic and current details 
about travel volume, global trends, industry segment information and Destination Marketing 
Organization (DMO) ratios that compare investment to visitor spending.  While these remain important 
methods/tools to measure industry economic impact, they do not tell the whole story.  What about 
visitor-generated primary and secondary property tax payments, as well as operating taxes?   In the 
past, we have only been able to demonstrate hotel occupancy tax (HOT) performance.  For example, in 
2008 the City of Phoenix collected $36.6M in HOT from visitors staying at Phoenix hotels.  As you will 
learn below, this greatly understates the impact visitors have on governments and communities through 
their use of hotel rooms. 

In 2009, the Greater Phoenix Convention & Visitors Bureau (GPCVB) addressed that question.  Like other 
DMO’s in the visitor industry, the GPCVB held the notion that visitors make enormous contributions to 
city and state coffers but more comprehensive data was needed.  We surveyed City of Phoenix hotels 
because hotels are the most visible of visitor products. The GPCVB survey asked for the following 
calendar year 2008 payments:  HOT, food and beverage/catering sales taxes, property taxes and all 
other sales activity taxes (utilities, retail, audio visual/telecommunications) paid by these hotels.   

It is important to note here that this data does not reveal the full economic impact of the industry to the 
community as it does not address the off-site spending by visitors, nor does it address spending by hotel 
employees or the hotels’ vendors. 
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41 hotels, representing 45% of the hotel room inventory in the City of Phoenix, responded to the survey, 
and the results are remarkable. Using the methodology in Exhibit A, the points below outline our 
improved understanding of the direct tax contributions paid by City of Phoenix hotels: 

* Over $166M in combined property and sales taxes.  This calculates to a gross tax yield per hotel 
room of approximately $6,300.   

∗ Hotel property taxes yielded approximately 27% of this total, or approximately $45M.  This 
equates to $1,714 per room, which is nearly 9% greater than the median PHX household 
property tax realized in approximately one-fourth of the square footage! 

∗ School districts received over $20M to build and operate facilities, and Maricopa Community 
Colleges received over $4M. 

∗ A considerable portion of $46M in sales taxes paid to the state by these same hotels are by law 
remitted back to the City of Phoenix. 

∗ Also not reported here are taxes remitted by hotel employees and suppliers through their 
individual property taxes and retail spending.  It is important to remember that the visitor 
industry employs, directly and indirectly, many residents throughout the state who, of course, 
move the economy along through their own purchases, investments and tax payments. 

∗ This 2008 response data excludes the 1,000 room Sheraton Phoenix Downtown Hotel and other 
new, smaller properties near the airport and in north Phoenix which were not open long enough 
in 2008 to participate in the survey.  This further ensures that these findings are conservative. 

∗ Again, these totals exclude visitor spending off-property (restaurants, retail, golf, entertainment, 
etc.) 

 

Visitor-related taxes are extremely efficient in their yield as visitors do not utilize most of the 
local, public services that governments and schools provide. 

 

This data makes it abundantly clear that visitor dollars are an even more vital component for local 
governments and our community than previously realized.  Visitors keep our taxes lower because they 
help pay for the public services so many Phoenicians receive.  While unnoticed by most, visitors 
contribute to the building of our jails, roads and schools.  They educate future generations of Arizonans. 
Visitors keep a healthy percentage of us working, improve our quality of life and contribute to the 
betterment of our communities. 

The data collected by the GPCVB was reviewed by local hotel analysts Warnick & Company and has been 
well-received by the visitor industry nationwide. 
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Exhibit A 

CASE STUDY 
 

How The Visitor Industry Contributes to the Local Economy: 
An Analysis of Phoenix Hotels' Property and Visitor-Related Taxes 

 

EXTRAPOLATION METHODOLOGY 

Using County Tax Records and 41 GPCVB Survey Responses 

1. We grouped the 41 responding hotels by property classification (Resort, Full Service, Limited 
Service) and determined average HOT (hotel occupancy tax), Property and “All Other” Sales 
taxes (Food & Beverage, Catering, A/V, Meeting Room Rental, Retail, etc.) paid per room by 
property.  Next, we took the Smith Travel Research City of Phoenix hotel property census 
(December 2008, 26,449 total rooms), and classified each property on that document as Resort, 
Full Service or Limited Service.  Using the census-provided room count, we multiplied the 
number of rooms at each property by that property’s classification averages derived from the 
survey. 

2. Using HOT as our control, we arrived at a gross HOT of $93.5M.  This represents the full 12.27% 
paid, of which the city’s portion of this is 5%, or $38M.  From the City of Phoenix, we have 
documents evidencing $36.6M in actual 2008 HOT collections.  This means that our extrapolated 
data is trending about 4% high likely due to the fact that most of the outstanding hotel rooms 
are limited service.  Assuming this 4% to be consistent across the other taxes, we reduced the 
extrapolated $176M by this 4% to arrive at a total taxes paid amount by City of Phoenix hotel 
properties of $169.9M.  Recognizing that our response set includes the largest properties and 
that the non-responding hotels are primarily lower-end limited service facilities, we further 
adjusted this total downward to arrive at a total of over $166M. 

3. $166M in taxes paid divided by 26,449 hotel rooms results in a gross yield per hotel room of 
approximately $6,300.  

4. Of the total taxes remitted (100%), HOT represents 52.8%; Property Tax represents 27.3% and 
Other Sales represent 19.8%. 

5. For property taxes, we verified all reported property taxes against county tax records.  We 
found the responses to be over 98% accurate, but utilized the official county records for the 
purposes of this study.  From these county tax records, we were able to determine where the 
tax dollars flowed (school district, general fund, etc.) for each parcel associated with each 
property.  Many of the responding properties had multiple parcels to aggregate. 

6. 325 square feet is the size of the average U.S. hotel room.  (Source:  Bjorn Hanson, veteran hotel 
analyst, PricewaterhouseCoopers, 2006). 

7. Average Phoenix household paid $1,579 in property taxes in 2006.  (Source:  CNNMoney.com, 
August 2008). 



 Exhibit A-2

WORKING PAPERS
Extrapolation Calculations

Summary of Market
Total number of City of Phoenix Hotel Properties 157           
Total number of City of Phoenix Hotel Rooms 26,449      
    Source:  STR Phoenix Trend Report Dec 2008

Annual Per Room Averages Per Room Per Room Per Room Per Room
From survey responses to date (41), these are the Classification HOT PropTax Other Taxes Totals
calculated average tax payments per hotel room Resort 7,194$               3,782$               5,058$               16,034$               
at these hotel classifications. Full Service 3,504$               1,626$               1,079$               6,210$                 
    Source:  GPCVB 2008 Hotel Survey Responses Limited Service 2,320$               1,253$               181$                  3,754$                 

Survey Response Set Rooms Pct of Total HOT PropTax Other Taxes Totals
  Resort 4,971        41.9% 35,761,788$      18,800,833$      25,142,634$      79,705,255$        
  Full Service 4,909        41.4% 17,203,070$      7,983,456$        5,297,173$        30,483,698$        
  Limited Service 1,988        16.8% 4,613,107$        2,491,221$        358,881$           7,463,209$          
  TOTAL RESPONDING INVENTORY 11,868      57,577,965$      29,275,510$      30,798,688$      117,652,162$      
    Source:  GPCVB 2008 Hotel Survey Responses 48.9% 24.9% 26.2% 66.5%

   Percentage of Total City Rooms Responding 44.9%
    Percentage of City Hotel Properties Responding 26.1%

STR Census Extrapolation Calculated Error-Corrected
Rooms Pct of Total HOT PropTax Other Taxes Totals HOT PropTax Other Taxes Totals

  Resort Rooms 5,065        19.2% 36,438,032$      19,156,351$      25,618,073$      81,212,455$        35,011,880$      18,406,589$      24,615,404$      78,033,873$        
  Full Service Rooms 6,265        23.7% 21,955,028$      10,188,704$      6,760,397$        38,904,129$        21,095,728$      9,789,928$        6,495,801$        37,381,456$        
  Limited Service Rooms 15,119      57.2% 35,083,283$      18,946,059$      2,729,339$        56,758,680$        33,710,154$      18,204,527$      2,622,515$        54,537,196$        
  TOTAL HOTEL ROOM INVENTORY 26,449      93,476,342$      48,291,114$      35,107,808$      176,875,265$      89,817,762$      46,401,043$      33,733,720$      169,952,525$      <-
    Source:  STR Phoenix Trend Report Dec 2008 52.8% 27.3% 19.8% 52.8% 27.3% 19.8% 166,000,000$      
The calculations above are derived by multiplying the STR Census rooms by the Annual Per Room Averages in the blue box above.  Error correction is based on the HOT Accuracy Calculation in the box below.

HOT Accuracy Calculation City of PHX Portion (5pts of 12.27%) 38,091,419$      Per Rm -> 3,396$               1,754$               1,275$               6,426$                 
Known City 2008 HOT Collections 36,600,555$      

Accuracy 104.1% Adjusted to 166,000,000$    
Source:  City of Phoenix Finance Department Tax Division HOT PropTax Other Taxes Totals

34,197,621$      17,978,513$      24,042,933$      76,219,067$        
20,605,112$      9,562,247$        6,344,730$        36,512,089$        
32,926,169$      17,781,151$      2,561,524$        53,268,844$        
87,728,902$      45,321,911$      32,949,187$      166,000,000$      <-

52.8% 27.3% 19.8%

Per Rm -> 3,317$               1,714$               1,246$               6,276$                 

This tells us that our data is lacking in limited service property responses.  A review of those non-responding properties indicates that the responses yet to be received will likely trail those already received.
For this reason, we have adjusted the calculated $168.3M tax estimate downward to approximately $166M.
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 Exhibit B

WORKING PAPERS
  2008 Property Tax Distribution of City of Phoenix Hotel Survey Respondents

Total of 41 Hotels Responding

Property Name Totals

PRIMARY PROPERTY TAXES
Primary Assessed Value  $                                     292,679,111.82 

  Maricopa County  $                                         3,028,797.77 
  City of Phoenix  $                                         2,228,875.83 
  City of Tempe  $                                                 1,844.93 
  County Education Equilization  $                                                              -   
  State Aid Credit  $                                                   (560.00)
  Elderly Assistance  $                                                              -   

School Districts
  Washington Elementary  $                                             362,115.22 
  Wilson Elementary  $                                                 2,677.59 
  Cartwright Elementary  $                                               41,124.39 
  Creighton Elementary  $                                               26,429.42 
  Phoenix Elementary  $                                             849,175.80 
  Phoenix High School  $                                         2,423,365.03 
  Osborn Elementary  $                                             167,460.47 
  Madison Elementary  $                                             946,517.45 
  Balsz Elementary  $                                             267,247.61 
  Deer Valley  $                                               32,690.37 
  Paradise Valley Unified  $                                         2,644,051.78 

  Tempe Elementary  $                                             793,802.11 
  Tempe High School  $                                             575,152.75 
  Kyrene Elementary  $                                                       26.63 
  Scottsdale Unified  $                                         1,560,650.66 
  Glendale High School  $                                             341,723.64 

Community College District  $                                         2,273,577.93 

TOTAL PRIMARY TAXES  $                                       18,566,746.31 

SECONDARY PROPERTY TAXES
Secondary Assessed Value  $                                     327,008,819.28 

TAXES
  Flood Control  $                                             440,894.56 
  Central Arizona Water Conservation  $                                             326,945.59 
  Fire  $                                               17,328.31 
  Library  $                                             115,411.80 
  Health Care  $                                             279,865.30 

OVERRIDES
  County Overrides  $                                                              -   
  City Overrides  $                                                              -   
  Elementary School Overrides  $                                             981,300.55 
  High School Overrides  $                                             367,023.23 
  Community College Overrides  $                                                     630.72 
  Unified School Overrides  $                                             896,409.59 
BONDS
  County Bonds  $                                                              -   
  City Bonds  $                                         3,492,170.74 
  Elementary School A Bonds  $                                             601,727.54 
  Elementary School B Bonds  $                                             278,196.75 
  High School A Bonds  $                                             326,723.60 
  High School B Bonds  $                                             283,605.32 
  Unified A Bonds  $                                             629,729.38 
  Unified B Bonds  $                                             944,724.58 
  Community College Bonds  $                                             534,228.39 

TOTAL SECONDARY TAXES  $                                       10,516,916.56 

SPECIAL DISTRICTS
  West-MEC  $                                               63,160.45 
  East Valley Institue of Technology  $                                               48,890.12 
  PP Asmt Penalty  $                                                              -   
  PHX Downtown Enhanced SVS  $                                               79,796.14 

SPECIAL DISTRICTS TOTALS  $                                             191,846.71 

PROPERTY TAX TOTALS  $                                       29,275,509.58 
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WORKING PAPERS

City of Phoenix Hotels
Survey of Taxes Paid (2008 Data)

41 Hotels Responding

GENERAL SUMMARY
Responding Set Hotel Count 41                                   
Room Inventory 11,868                            
STR Census Rooms 26,449                            
Pct of PHX Responding 44.87%

Total Property & Sales Taxes 117,652,162$                 
Avg Taxes per Room 9,913$                            

Total Reported Taxes accruing to state, county, city (includes School District funds).
  State Total 46,365,959$                   
  County Total 16,221,684$                   
  Phoenix Total 41,082,556$                   
  Tempe, Glendale, Scottsdale 3,273,201$                     
  Secondary Property 10,516,916$                   
  Special Districts 191,847$                        
Total of Reported Taxes 117,652,162$                 

PROPERTY TAX SPECIFIC (County Records)
Primary Property Taxes
  School Districts 11,034,210$                   
  General Funds 5,258,959$                     
  Community Colleges 2,273,578$                     
     Total Primary Taxes 18,566,747$                   
Secondary Property Taxes 10,516,916$                   
Special Districts 191,847$                        
TOTAL PROPERTY TAXES 29,275,510$                   24.88%

SALES TAXES
  HOT 57,577,965$                   
  F&B and Catering 23,906,432$                   
  All Other Sales Taxable Items (Utilities, Retail, Telecom/AV) 6,892,255$                     
TOTAL SALES TAXES 88,376,652$                   75.12%

COMBINED PROPERTY & SALES TAXES 117,652,162$                 

These totals exclude visitor spending off property.

Also not included are taxes remitted by hotel employees and suppliers
through their individual property taxes and retail spending.

Visitor-related taxes are more efficient in their yield.

These numbers do not reflect state revenue sharing
which returns a portion of their $46.5M back to the city.

2008 data excludes new 1000 room Sheraton hotel.
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WORKING PAPERS
Greater Phoenix CVB

Survey of City of Phoenix Hotel Property Tax Payments
41 Properties Responding

Responding Set Hotels 41                        
Total Employees Reported 9,459                   

Response Set Rooms 11,868                 Average Taxes/Room 9,913$               
Total STR Phoenix Rooms Census (Mar 2009) 26,449                 
Percent of PHX Rooms Census Responding 44.87%

PROPERTY TAXES Taxes Paid Pct of Total State County Phoenix Tempe Scottsdale Glendale
County Records Tax Bills for Respondents 29,275,510$        

PRIMARY TAXES
  General Fund 5,258,959$          4.47% -$560 3,028,798$        2,228,876$        1,845$            
  School Districts 11,034,210$        9.38% 7,762,855$        1,368,981$     1,560,651$     341,724$    
  Community Colleges 2,273,578$          1.93% 2,273,578$        
TOTAL PRIMARY 18,566,747$        (560)$                 5,302,376$        9,991,731$        1,370,826$     1,560,651$     341,724$    

SECONDARY TAXES
  Taxes (Flood Control, Water Quality, Library, Fire, Health Care) 1,180,446$          1.00%
  Overrides (Schools) 2,245,364$          1.91%
  Bonds 7,091,106$          6.03%
TOTAL SECONDARY 10,516,916$        

SPECIAL DISTRICTS 191,847$             

  Total Property Taxes 29,275,510$        24.88%

OPERATING TAXES Taxes Paid Pct of Total State County Phoenix Tempe Scottsdale Glendale
  HOT 57,577,965$        48.94% 25,809,194$      8,305,868$        23,462,903$      -$                -$                -$            
  F&B and Catering 23,906,432$        20.32% 16,129,641$      2,016,205$        5,760,586$        -$                -$                -$            
  All Other Sales Taxes 6,892,255$          5.86% 4,427,684$        597,235$           1,867,336$        -$                -$                -$            
  Total Operating Taxes 88,376,652$        75.12% 46,366,519$      10,919,308$      31,090,825$      -$                -$                -$            

TOTAL Reported/Verified Taxes Paid 117,652,162$      46,365,959$      16,221,684$      41,082,556$      1,370,826$     1,560,651$     341,724$    
Note:  Secondary Taxes & Special Districts are not included in jurisdiction totals above.  These total $10,136,861

Notes
Tempe, Scottsdale and Glendale property taxes are the result of hotel parcels located in those geographic areas or paying to their school districts.
Visitor-related taxes are more efficient in their yield.
These numbers do not reflect state revenue sharing which returns a portion of their $46.5M back to the city.
These totals exclude visitor spending off property.
Also not included are taxes remitted by hotel employees and suppliers through their individual property taxes and retail spending.
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2008 HOTEL FISCAL IMPACT SURVEY FOR DONORS 
 

As the economy continues to deteriorate, our state and local government leaders are looking at our industry for 
additional cuts to balance state and city budgets. We need new and more compelling arguments to demonstrate our 
value to the economy. 
 
Your GPCVB is asking for your feedback.  We have developed the following survey to ascertain the financial impact of 
your property. By obtaining this information we will have better tools to launch an information campaign to illustrate 
why visitors are good for Phoenicians and Arizonans. 
 
At your earliest opportunity, please complete and return the following survey to me via email: smoore@visitphoenix.com 
as soon as possible.  All responses and information obtained through this survey will be held completely confidential.  
Any information released to the media or our city/state leaders will be in aggregate form and will not identify any single 
lodging establishment. 
 

Hotel Fiscal Impact Survey 
January 1 - December 31, 2008 

 
General Information 

Hotel/Property Name:  
Address  
GM/Person completing this survey:  
Phone Number:  
Email Address:  
Number of rooms:  
Total 2008 non-tax expenses   

Employment 

Number of Full Time Employees:  
Number of Part Time/Seasonal Employees:  
Total Personnel Costs:  

 Utilities                        Please supply all figures in dollar amounts 

Annual Water/Sewer Bill Total :  
Annual Gas Bill Total:  
Annual Electric Bill Total:  

Taxes Paid (including departmental outlets)   Please supply all figures in dollar amounts 

Annual Property Tax:  
Annual Transient Lodging Tax:  
Food & Beverage (Restaurant/Bar/Room Svc.) Tax:  
Catering/Banquet Tax Payments:  
In Room Entertainment (Video Game/Movie/Internet) 
Tax Payments:  

Phone Tax Payments:  
Meeting Room Rental Tax Payments:  
Golf Tax Payments:  
Spa Tax Payments:  
Audio Visual Tax Payments:  
Retail Merchandise Tax Payments:  

If you have questions, please contact Mike Mooney at mmooney@visitphoenix.com or (602) 452-6208 

mailto:mmooney@visitphoenix.com


 
 

 

 

FOR IMMEDIATE RELEASE     Contact:  
Doug MacKenzie,  

Director of Communications,  
Greater Phoenix CVB 

dmackenzie@visitphoenix.com 
 

September 22, 2009           
 

New Research Estimates City of Phoenix Hotels Generate Over $166 
million in Property and Sales Tax Revenue Annually 

 
Follows on the Heels of New National Study Revealing ROI of Business Travel 

 
PHOENIX, AZ – A recent survey of Phoenix hotels has found that the tax impact that visitors have 
on the City of Phoenix is substantial. Based on a recent survey conducted by the Greater Phoenix 
Convention & Visitors Bureau (CVB), the results showed that City of Phoenix hotels paid more 
than $166 million in combined property and sales taxes in 2008.  
 
Phoenix Mayor Phil Gordon said the contribution of the tourism industry “is important for us all.” 
He noted, “Tens of thousands of Arizona jobs are directly related to tourism – the majority of them 
right here in the Valley.  But teachers, police officers, fire fighters, utility companies and bankers are 
no more than One Degree of Separation from the tourism industry.  Because tax revenues generated 
from the industry go toward our schools, public safety, libraries, pools, parks, and streets.  
 
“Whether we know it or not, we all have a direct stake in tourism.  It matters how many visitors we 
get.  It matters how many conventions we host.  It matters how many meetings are scheduled for 
Phoenix and the Valley.  Whether you work at the airport or at a flower shop 300 miles from the 
airport, you are one of the Faces of Tourism.” 
 
Greater Phoenix CVB President Steve Moore said the survey the CVB conducted calculated to a 
gross tax yield per hotel room of more than $6,300. “Hotel property taxes are approximately 27% of 
this total, or over $45 million. This equates to $1,710 per room, which is eight percent greater than 
the median Phoenix household property tax, yet a hotel room is much smaller than a house. When 
one considers that a visitor uses a fraction of the government services provided to residents, this is a 
great investment for the state, county and city,” Moore said. 
 
 

mailto:dmackenzie@visitphoenix.com


“The hotel industry is proud to be one of the state’s largest employers and also one of the largest 
contributors to city and state tax revenues,” said Arizona Hotel & Lodging Association 
President/CEO, Debbie Johnson. “Our many hotels and resorts are known for providing visitors 
and Arizona residents endless dining, golfing and recreational activities, but it’s important that we 
also recognize the economic impact that our industry has and communicate that when the tourism 
industry is strong, Arizona residents benefit with lower taxes and more job opportunities.” 

 

Oxford Economic Study Released 
 
The local hotel tax flow survey’s release follows last week’s announcement in Washington DC of a 
national study conducted by leading global research firm Oxford Economics establishing the clear 
link between business travel and business growth. For every dollar invested in business travel, 
businesses experience an average $12.50 in increased revenue and $3.80 in new profits, according to 
the findings.  
 
In tough economic times, many business executives have an understandable short-run focus on 
managing costs. “We know that business travel is good for Phoenix’ economy, but this study 
quantifies the return on investment that businesses experience when they hold meetings, 
conferences and events here. We’re pleased to have this data that points out the long term benefits 
of business travel,” said Moore. 
 
The Oxford Economics Business Travel study is sponsored in part by the Destination & Travel 
Foundation, a combined effort of the U.S. Travel Association and Destination Marketing 
Association International. The mission of the Destination & Travel Foundation is to enhance the 
destination marketing and travel professions through research, education, visioning and 
development of resources and partnerships for those efforts. For more information, visit 
www.destinationtravel.org.  
 
 

# # # 
 
 

 

http://www.destinationtravel.org/


LATEST NEWS 
Phoenix > News > Industries > Travel Industry Winless Journal 

Tuesday, September 22, 2000 

Tourism players come out in force against 
`AIG effect' 
Phoenix Business Journal - by Lynn Ducey 

The Valley of the Sun's tourism industry came out in force Tuesday morning to celebrate the 
findings of two studies on travel and emphasize the importance of tourism dollars to the state's 
economy. 

Elected officials and others spoke of the negative media attention over high-profile corporate 
meetings during the past year, called the "AIG effect" in reference to the fallout from a meeting of 
insurance executives from that firm here in the Valley. Phoenix leaders said that negative 
portrayal has translated into lost business and lost opportunities. 

"There is a whispering campaign. ... Better not come to Arizona because it has nice facilities," 
said Phoenix Mayor Phil Gordon. 

Tuesday's press conference represented an industry rebuttal. 

"It's critical that we talk about the positive side of tourism," Gordon said. "Tourism is one of the 
most important industries in the past and today. ... If you live here, you are within one degree of 
separation -- and in today's fragile economy, you are a partner." 

Leaders cited a study conducted by the Greater Phoenix Convention and Visitors Bureau, which 
found that Phoenix hotels paid more than $166 million in property and sales taxes last year. That 
effectively means each hotel room contributed $1,700 in property taxes, leaders said. 

Of the total taxes, $20 million benefited school districts and $4 million went to the Maricopa 
Community Colleges, the study found. 

The study excluded the 1,000-room Sheraton Phoenix Downtown Hotel, which opened at the tail 
end of 2008, leaders said. 

The national Oxford Study, conducted jointly by the U.S. Travel Association and the Destination 
& Travel Foundation, found that for every dollar spent on business travel, companies realize 
$12.50 in revenue that nets out to $3.80 in profit. 

Those surveyed said 40 percent of a firm's prospective customers are converted to new 
customers as a result of in-person meetings — i.e., business travel. 

"This is a very important tool for our economic recovery. We need to ask (visitors) to come," said 
Steve Moore, president and CEO of the Greater Phoenix CVB. 

Moore also cited the importance of business affiliations in helping book local business and noted 
the efforts of several people whose membership in organizations has helped travel leaders 
attract annual meetings and professional gatherings. For example, he said, Tina Keith, local



chapter president of the Green Meeting Industry Council, helped steer the GreenBuild2009 
conference to the Phoenix Convention Center, which will attract 10,000 delegates in November. 

A restaurant owner and a hotel worker also spoke of the importance of tourism to their 
livelihoods. 

Vincent Guerithault, owner of Vincent's on Camelback, talked about the recession's impact on 
his business. From the elimination of valet service and window washing, to the reduction in 
phone lines at his business and an overall reduction in staff, he has tried to cut costs in response 
to the recession. 

"There is a domino effect. It's been tough, and we have to work harder," Guerithault said. 

Mia Yates, a banquet server at the Westin Kierland Resort & Spa and a single mother of three, 
said she suffers when business is down. 

"Just like thousands of others in Arizona, when groups stop coming, there is not enough work for 
us," she said. "Together, we can welcome, greet and invite groups to conduct their business in 
Arizona." 

The Valley's restaurant industry has also been hit hard by the recession, with a multitude of 
closures during the past year. 

Rachel Sacco, president and CEO of the Scottsdale Convention & Visitors Bureau, said that is 
because visitors comprise a significant portion of an eatery's business. 

"I think there is a direct correlation," she said. 

The Scottsdale CVB estimates its member properties have lost about $100 million in canceled 
group business this year. 

"And we don't even know who's simply not considering us," Sacco said. 

The Tuesday press conference was a veritable Who's Who of city officials and the tourism 
industry. Others in attendance included Arizona Tourism Director Sherry Henry; Scottsdale 
Mayor Jim Lane; Phoenix City Council members Peggy Neely and Bill Gates; Tempe City 
Councilman Ben Arredondo; Greater Phoenix CVB President and CEO Steve Moore and 
Chairman George Dean; Rick Welts, president and chief operating officer of the Phoenix Suns; 
and Jay Parry, president and COO of the Phoenix Mercury. 

"This is really about telling our story. We're trying to get the media and residents to understand 
the importance of tourism," Henry said.



Street Insider, corn 
if you're not inside...you'te outside 

Press Releases 

New Research Estimates City of Phoenix Hotels Generate 
Over $166 Million in Property and Sales Tax Revenue 
Annually 

September 22, 2009 3:35 PM EDT 

Follows on the Heels of New National Study Revealing ROI of Business Travel 

PHOENIX, Sept. 22 /PRNewswire-USNewswire/ -- A recent survey of Phoenix hotels has found that the taxa 
impact that visitors have on the City of Phoenix is substantial. Based on a recent survey conducted by the Greater 
Phoenix Convention & Visitors Bureau (CVB), the results showed that City of Phoenix hotels paid more than $166 
million in combined property and sales taxes in 2008. 

Phoenix Mayor Phil Gordon said the contribution of the tourism industry "is important for us all." 

He noted, "Tens of thousands of Arizona jobs are directly related to tourism - the majority of them right here in the 
Valley. But teachers, police officers, fire fighters, utility companies and bankers are no more than One Degree of 
Separation from the tourism industry. Because tax revenues generated from the industry go toward our schools, 
public safety, libraries, pools, parks, and streets. 

"Whether we know it or not, we all have a direct stake in tourism. It matters how many visitors we get. It matters 
how many conventions we host. It matters how many meetings are scheduled for Phoenix and the Valley. 
Whether you work at the airport or at a flower shop 300 miles from the airport, you are one of the Faces of 
Tourism." 

Greater Phoenix CVB President Steve Moore said the survey: the CVB conducted calculated to a gross tax yield 
per hotel room of more than $6,300. "Hotel property taxes are approximately 27% of this total, or over $45 million. 
This equates to $1,710 per room, which is eight percent greater than the median Phoenix household property tax, 
yet a hotel room is much smaller than a house. When one considers that a visitor uses a fraction of the 
government services provided to residents, this is a great investment for the state, county and city," Moore said. 

"The hotel industry is proud to be one of the state's largest employers and also one of the largest contributors to 
city and state tax revenues," said Arizona Hotel & Lodging Association President/CEO, Debbie Johnson. "Our 
many hotels and resorts are known for providing visitors and Arizona residents endless dining, golfing and 
recreational activities, but it's important that we also recognize the economic impact that our industry has and 
communicate that when the tourism industry is strong, Arizona residents benefit with lower taxes and more job 
opportunities." 

Oxford Economic Study Released 

The local hotel tax flow survey's release follows last week's announcement in Washington DC of a national study 
conducted by leading global research firm Oxford Economics establishing the clear link between business travel 
and business growth. For every dollar invested in business travel, businesses experience an average $12.50 in 
increased revenue and $3.80 in new profits, according to the findings.



In tough economic times, many business executives have an understandable short-run focus on managing costs. 
"We know that business travel is good for Phoenix' economy, but this study quantifies the return on investment 
that businesses experience when they hold meetings, conferences and events here. We're pleased to have this 
data that points out the long term benefits of business travel," said Moore. 

The Oxford Economics Business Travel study is sponsored in part by the Destination & Travel Foundation, a 
combined effort of the U.S. Travel Association and Destination Marketing Association International. The mission 
of the Destination & Travel Foundation is to enhance the destination marketing and travel professions through 
research, education, visioning and development of resources and partnerships for those efforts. For more 
information, visit www.destinationtrayeLorg. 

SOURCE Greater Phoenix Convention & Visitors Bureau 
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New Research Estimates City of Phoenix Hotels Generate Over $166 Million in Property and 
Sales Tax Revenue Annually 
Follows on the Heels of New National Study Revealing ROI of Business Travel 

PHOENIX, Sept. 22 /PRNewswire-USNewswire/ -- A recent survey of Phoenix hotels has found that 
the tax impact that visitors have on the City of Phoenix is substantial. Based on a recent survey 
conducted by the Greater Phoenix Convention & Visitors Bureau (CVB), the results showed that City 
of Phoenix hotels paid more than $166 million in combined property and sales taxes in 2008. 

Phoenix Mayor Phil Gordon said the contribution of the tourism industry "is important for us all." 

He noted, "Tens of thousands of Arizona jobs are directly related to tourism - the majority of them right 
here in the Valley. But teachers, police officers, fire fighters, utility companies and bankers are no 
more than One Degree of Separation from the tourism industry. Because tax revenues generated 
from the industry go toward our schools, public safety, libraries, pools, parks, and streets. 

'Whether we know it or not, we all have a direct stake in tourism. It matters how many visitors we get. 
It matters how many conventions we host. It matters how many meetings are scheduled for Phoenix 
and the Valley. Whether you work at the airport or at a flower shop 300 miles from the airport, you are 
one of the Faces of Tourism." 

Greater Phoenix CVB President Steve Moore said the survey the CVB conducted calculated to a 
gross tax yield per hotel room of more than $6,300. "Hotel property taxes are approximately 27% of 
this total, or over $45 million. This equates to $1,710 per room, which is eight percent greater than the 
median Phoenix household property tax, yet a hotel room is much smaller than a house. When one 
considers that a visitor uses a fraction of the government services provided to residents, this is a great 
investment for the state, county and city," Moore said. 

"The hotel industry is proud to be one of the state's largest employers and also one of the largest 
contributors to city and state tax revenues," said Arizona Hotel & Lodging Association President/CEO, 
Debbie Johnson. "Our many hotels and resorts are known for providing visitors and Arizona residents 
endless dining, golfing and recreational activities, but it's important that we also recognize the 
economic impact that our industry has and communicate that when the tourism industry is strong, 
Arizona residents benefit with lower taxes and more job opportunities." 

Oxford Economic Study Released 

The local hotel tax flow survey's release follows last week's announcement in Washington DC of a 
national study conducted by leading global research firm Oxford Economics establishing the clear link 
between business travel and business growth. For every dollar invested in business travel, 
businesses experience an average $12.50 in increased revenue and $3.80 in new profits, according 
to the findings. 

In tough economic times, many business executives have an understandable short-run focus on 
managing costs. 'We know that business travel is good for Phoenix' economy, but this study



quantifies the return on investment that businesses experience when they hold meetings, conferences 
and events here. We're pleased to have this data that points out the long term benefits of business 
travel," said Moore. 

The Oxford Economics Business Travel study is sponsored in part by the Destination & Travel 
Foundation, a combined effort of the U.S. Travel Association and Destination Marketing Association 
International. The mission of the Destination & Travel Foundation is to enhance the destination 
marketing and travel professions through research, education, visioning and development of 
resources and partnerships for those efforts. For more information, visit www.destinationtravel.orq. 

SOURCE Greater Phoenix Convention & Visitors Bureau 
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Disclaimer: Information contained on this page is provided by companies featured through PR Newswire. PR 
Newswire, WorldNow and this Station cannot confirm the accuracy of this information and make no warranties 
or representations in connection therewith.
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Phoenix leaders: Slump in state visits 
has impact beyond tourism industry 

By Alexander MacLean 
CRONKITE NEWS SERVICE 

PHOENIX — You don't have to work at a 
resort or sell souvenirs to be hurt by the 
downturn in Arizona's tourism industry, a 
group of Valley of the Sun leaders said Tues-
day. 

"Do you know a teacher, a police officer, a 
firefighter, a librarian?" Phoenix Mayor Phil 
Gordon said. "They're all dependent on 
tourism because of the sales and property 
tax it provides!' 

Gordon and other leaders called a news 
conference to tout a Greater Phoenix Goa-
vention & Visitors Bureau study showing 
that Phoenix hotels generate more than $166 
million in tax revenue each year. 

Visitors to Arizona spent an estimated 
$18.5 billion last year, a drop from $19.1 bil-
lion in 2007 and slightly behind the $18.7 bil-
lion reported in 2006, according to the Ari-
zona Office of Tourism. Gordon said it's im-
portant to keep in mind that a drop in visitor 
spending hurts the ability of state and local 
governments to deliver services.

"For those of you that aren't directly in-
volved in the hotel or convention industry, 
let me say that you're within one degree of 
separation;' Gordon said. "And in today's 
fragile economy that makes you a partner!' 

The report follows the release last week of 
an Oxford Economics USA study suggesting 
that every dollar companies spend on busi-
ness travel returns $12.50 in gross value in 
terms of adding business, keeping cus-
tomers, making sales and other factors. The 
study noted that roughly half of companies 
have cut travel during the economic down-
turn. 

Scottsdale Mayor W.J. "Jim" Lane said he 
hopes businesses take heed of the report. He 
said Scottsdale in particular is suffering from 
the "AIG effect," a reluctance among compa-
nies to hold off-site meetings in part because 
of publicity surrounding the actions of 
American International Group Inc. after re-
ceiving a taxpayer bailout. 

"We need to get past that Lane said. 
Tourism has a $3.7 billion annual economic 
impact in Scottsdale alone, Lane noted.
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Travel demand expected to rebound slowly, matching pace of recovery 

DEIRDRE HAMILL/THE ARIZONA REPUBLIC 

Manny and Diane Viadero of California hang out at the Phoenician in Phoenix. After resort officials review the financial 
outlook in the next month, they will determine whether to resume construction on the hotel's $40 million ballroom.
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UNCHARTED 

WATERS 
By Dawn Gilbertson 

THE ARIZONA REPUBLIC 

A

s the hotel industry's resident statistician, Mark Lomanno 
is peppered with questions about next year's outlook 
wherever he goes. At a national lodging conference last 
week in Phoenix, he delivered the answer before the first 

click in his presentation. 
"There's just no good place to start," the president of Smith Travel 

Research said of the firm's 2010 forecast. 

Travel demand, slammed by the re- Lomanno wasn't alone in his pessi-
cession like never before, appears to mism. Organizers of the Lodging 
be improving but is still down signif- Conference kicked off their 15th an-
icantly from a year ago. Demand is ex-  nual convention at the Arizona Bilt-
pected to rise only slightly in 2010 more Resort & Spa on Tuesday by ask-
given a slow economic recovery, he ing attendees what they see in store 
said. Room rates, slashed so aggres-  for 2010. Most said they expect the 
sively that Sheratons now compete challenges to continue through at 
with Four Seasons in price, will take least the first half of the year. One li-
much longer to recover. A flurry of kened the situation to a street fight. 
new hotel openings continues to be a 
drag.	 See HOTELS Page D4

Recession rates 
Hotels and resorts in Greater Phoenix 
have posted some of the biggest 
declines in the country in key industry 
indicators during the recession. 

2008-2009 percent change 

National average' 	 Arizona 

Avg. Revenue Occupancy 
daily rate per room 

'Average of the top 25 markets 

Source: Smith Travel Research 
THE ARI7ONA REPUBLIC
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Guests enjoy drinks at the District restaurant at the Sheraton Downtown Phoenix. The Sheraton is one 
of a number of new hotels that have recently opened in the Valley, creating an excess of rooms. 
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Hotels expected to see gradual rebound 
HOTELS 

Continued from DI 

There were glimmers of 
hope: Biltmore General Man-
ager Andrew Stegen reported 
that meeting prospects were up 
300 percent and hotel-reserva-
tions tracking company Rubi-
con Group said the pace of 
bookings was accelerating for 
the first time in more than a 
year, and the pace of discount-
ing was easing. 

But the overall tone was one 
of resignation to the repeat 
guest no hotelier wants: the 
ghost of 2009. 

The stakes are high for the 
Greater Phoenix economy, 
which is dependent on vaca-
tioners, business travelers and 
conventioneers to fill a cele-
brated collection of resorts, res-
taurants, spas and golf courses, 
not to populate tours and other 
attractions. 

A new study released by the 
Greater Phoenix Convention 
and Visitors Bureau cites tens 
of thousands of jobs and 
$166 million in sales and prop-
erty taxes from Phoenix hotels 
as evidence of the need to sup-
port the industry's recovery ef-
forts. The city is trying to enlist 
residents as volunteer sales 
representatives, asking them to 
help woo the conventions of as-
sociations and other groups 
they belong to. 

Phoenix hotels and resorts 
have suffered more than most 
in this recession and were 
among the first to show the 
bruises, posting double-digit 
declines in occupancy and rates 
beginning in early 2008. 

The pain continues, al-
though the rate of decline has 
slowed in some categories. Year 
to date through August, occu-
pancy was off 14.4 percent with 
an average daily rate of 
15.2 percent, and revenue per 
available room — the most 
closely watched figure — de-
clined 27.4 percent, all above 
the national average and the av-
erage of other major markets, 
according to Smith Travel. On-
ly New York saw a bigger de-
cline in revenue per available 
room. 

The reasons include: 
Business mix: The lineup

Building boom 
The major cities where the sup-
ply of hotel rooms is expected 
to increase the most in 2010: 

City
	

Room supply 
San Antonio	 +11% 
New York
	

+ 8.3% 
Fort Worth
	

+ 6.3% 
Phoenix	 + 5% 

Houston	 + 4.7% 

U.S. average	 +1.2% 

Source: PKF Hospitality Research 

of luxury resorts with ball-
rooms galore makes the area 
more dependent on big, multi-
day meetings with all the trim-
mings. Those events fell off 
sharply as companies started 
cutting costs and were canceled 
in droves after they became po-
litically incorrect in the wake of 
publicity over lavish bashes by 
bailed-out businesses. Many 
companies and groups still are 
too skittish, on both fronts, to 
book future meetings. 

"Our destination is a very 
high-profile destination," said 
Mark Vinciguerra, managing 
director of the Phoenician Re-
sort and a regional executive 
for Starwood Hotels & Resorts.

"When times are great, we're 
really doing great. But when 
times are bad, you have the op-
posite effect." 

Timing: The downturn 
deepened in late 2008 as Phoe-
nix was heading into its peak 
winter season. 

Building boom: Phoenix 
has seen a 7 percent increase in 
room supply year to date, more 
than double the national aver-
age of 3.2 percent, thanks to 
high-profile additions such as 
the Sheraton Phoenix Down-
town, W Scottsdale Hotel, In-
terContinental Montelucia Re-
sort and several smaller chain 
hotels throughout the Valley. 

The same factors are likely to 
keep Phoenix from leading the 
industry's recovery. 

Bruce Baltin, senior vice 
president of PKF Consulting, 
said his firm's forecast that de-
mand nationally will turn posi-
tive in the April-June period af-
ter nine quarters of declines 
will come too late to save this 
year's peak season in Phoenix. 

Similarly, nascent signs that 
companies are starting to scout 
meeting sites and sign con-
tracts won't help this winter. 

"It's really not coming back 
fast enough to make a differ-

ence," he said. 
New competition also will 

hurt, with PKF forecasting the 
number of rooms to jump by 
another 5 percent in 2010, be-
hind only San Antonio, New 
York and Fort Worth. The prob-
lem: Demand in Phoenix is 
forecast to jump by only 3 per-
cent, the firm said. 

In San Antonio, in contrast, 
there is no such gap: Supply is 
due to rise 11.1 percent, demand 
10.6 percent. 

The statistics aren't encou-
raging Pointe Hilton Squaw 
Peak General Manager Teri 
Agosta admits, but there is a 
positive: Hoteliers are ready for 
a difficult 2010 after a miser-
able 2009. 

"It's not catching us off-
guard," she said. 

In the short term, her central 
Phoenix resort is going after 
cost-conscious groups and gov-
ernment travelers who didn't 
have Phoenix resorts in their 
budgets but now do because 
rates have fallen so signifi-
c andy. 

It is still going after tradi-
tional group meetings but has 
found itself competing against 
new foes: fancier hotels and re-
sorts. One meeting planner told

her last week that prices were 
similar among nine hotels and 
resorts visited, including the 
Ritz-Carlton. 

"She said, 'You guys are all 
within shooting range, which is 
very scary,' " Agosta said. 

Sheraton Wild Horse Pass 
Resort, on the Gila River Indian 
Community, had a one-week 
sale earlier this month with 
room rates at $99 a night 
through Jan. 3, part of a nation-
wide Sheraton special. The 
special is lower than the re-
sort's normal summer rates. 

The hotel was pleased with 
the response, booking 442 
rooms during the promotion, 
director of sales and marketing 
Patrick Connors said. 

"We've never had to play in 
this type of pricing before," he 
said. "We keep trying new ini-
tiatives and different prices 
points and see what has the 
most demand. Right now in the 
Valley of the Sun, it's rates." 

On the meetings side, Con-
nors said he is encouraged that 
the pace of bookings is up from 
the depressed levels of a year 
ago, though all are for meetings 
in the short term. 

Hotels are used to more sta-
bility, with groups booking 
meetings two or three years 
out. 

"We're finally seeing the 
purse strings open up again," 
he said. 

People can afford to wait, of 
course, because there's no 
worry about getting their pick 
of place and price or airline 
seats, he said. Vinciguerra ex-
pects more of the same into the 
middle of next year. 

"We don't really see any new 
demand generators that are 
causing business to really 
change in any significant man-
ner, upward or downward," he 
said. 

The best read on the Phoen-
ician's take on the recovery will 
emerge in the next month. 
That's when the resort, which 
in good times gets 65 percent of 
its business from groups, will 
decide whether to resume con-
struction on its $40 million, 
42,000-square-foot new ball-
room. It is about two-thirds fm-
ished. Work on it had stopped 
in March.
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FROM THE PHOENIX REPUBLIC

P HOTOS.COM 

Business travel fuels $246 billion in spending and creates 2.3 
million American jobs, according to Oxford Economics. 

REDUCED TRAVEL 
HURTS BUSINESSES, 
CUTS EMPLOYMENT 

B

usiness travel to Phoenix is 
down. The recession is the 
culprit. So is the AIG effect, 

which has made businesses nerv-
ous about a stigma attached to 
any corporate gathering. 

It is time to drop the stigma. 
Our economic recovery depends 
on it. 

Business travel fuels $246 bil-
lion in spending and creates 2.3 
million American jobs, according 
to new findings by Oxford Eco-
nomics, a global research firm. 

In Phoenix, hotels paid more 
than $166 million in property and 
sales taxes in 2008, based on a re-
cent survey by the Greater Phoe-
nix Convention and Visitors Bu-
reau. The number is likely to be 
lower this year, largely because of 
the drop-off in business travel. 

The number will start rising 
only when the public changes its 
mindset about business travel. 

The stigma started when Presi-
dent Barack Obama, CongresS and 
the public blasted MG for sending 
executives on luxury trips after 
receiving bailout money. The pub-
lic was right to criticize the insur-
ance and financial services giant 
for treating employees to trips 
with taxpayer money when tax-
payers were losing jobs, homes 
and retirement savings.

To spare themselves the same 
backlash, companies that had tak-
en no government handouts can-
celed trips to meet with custom-
ers, train employees or reward 
them for performance or discuss 
strategies. Some of these trips 
were to Phoenix. 

The Arizona Hotel and Lodging 
Association asked a dozen mem-
bers across the Valley how much 
business travel they had lost, said 
CEO Debbie Johnson. The answer 
is astounding: more than 
$100 million. That translates into 
a loss of $11 million to $12 million 
in tax revenue. 

We need these companies trav-
eling again. 

Business travel spurs profits in 
the services sector. The direct im-
pact in Phoenix is to taxis, Metro 
light rail, hotels, restaurants, dry 
cleaners, florists, golf courses and 
malls — and the people they em-
ploy. The indirect benefit is sala-
ries for public safety and other 
municipal employees who provide 
water, trash and other services. 

The MG effect is hurting busi-
nesses and putting people out of 
work. Travel, within reason, is a 
wise business decision. And Phoe-
nix is a great place to hold a 
meeting.

— Wednesday
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THE ISSUE: STATE AND VALLEY TOURISM 
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A new analysis discussed Wednesday shows that for every dollar 
spent on business travel, companies reap $12.50 in revenue. 

BUSINESS TRAVEL 
A MAJOR BOON 

T

he recession is bad enough 
for Valley tourism. But two 
image problems are need-

lessly compounding the pain: the 
cloud on business trips and a 
guidebook author's preposterous 
warning that a gun-carrying dem-
onstrator proves Arizona is too 
dangerous to visit. 

The economic ripple effect 
hurts us all. 

Now, the region and the indus-
try are launching a welcome cam-
paign to set the record straight. At 
a Tuesday news conference 
hosted by Phoenix Mayor Phil 
Gordon, officials and travel-indus-
try representatives offered a 
mountain of figures and anec-
dotes. It included a new analysis 
showing that for every dollar 
spent on business travel, compa-

nies reap $12.50 in revenue. 
Yes, there were some outra-

geous junkets in the past. The 
danger is that companies and gov-
ernment will swing to the other 
extreme, with shortsighted and 
counterproductive bans on travel. 

Arizona's congressional delega-
tion should make sure that federal 
law and policies do not put the 
brakes on valuable business travel. 

The news conference included 
a shout-out to individuals who 
had used their professional and 
personal connections to land con-
vention business for the Phoenix 
area. 

It's a reminder that there are 
creative ways to supplement tradi-
tional marketing efforts. Arizona 
needs every bit of ingenuity to get 
tourism running full throttle.
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